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RETAILER SPOTLIGHT 
Corporate Spotlight – Hudson Food Stores Inc.
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This spring, the Florida Lottery is 
teaming up with a well-recognized 
brand to offer a new game that will 
appeal to our current players and 
attract new audiences. The $5 game, 
ESCAPE TO MARGARITAVILLE®, 
celebrates the laid-back lifestyle that 
Floridians and visitors have come to 
love about the Sunshine State. 

This game boasts a top prize of 
$250,000 and offers players 
the opportunity to win a 
trip to paradise with the 
“Changes in Latitudes, 
Changes in Attitudes” 
Second Chance Promotion. 
In each of the four second 
chance drawings, players 
have a chance to win an 
Escape to Margaritaville® 

for two to St. Thomas, US Virgin 
Islands; an Emerald Coast Escape 
for two to Pensacola, Florida; a FIN 
City concert experience for two in 
Las Vegas, Nevada; or one of 1,080 
Margaritaville® prize packs.

The three other Scratch-Off games 
launching in April are $3 BINGO 
STAR; $2 CASH INFERNO; and 

RETAILER REMINDERS
Requests for Adjustment for Misprinted/Non-Printed Terminal Game Tickets

To request a credit adjustment when a Terminal 
game ticket misprints or does not print at all during a 
transaction, please follow the steps below.

1) Pull a Transaction History from your terminal 
immediately to ensure you capture the affected 
transaction.

2) Contact the Retailer Hotline at 1-800-226-3344, menu 
option #2, within two hours of the transaction, before 
game close or before the end of the gaming day, 
whichever comes first.   

3) Complete a REQUEST FOR ADJUSTMENT Form 
available to order via the Retailer Hotline from GTECH 
at menu option #1.

4) Include the original ticket, or if there is not a ticket, 
include a copy of the Transaction History Report that 
shows the transaction with an asterisk, indicating the 
ticket did not print.

5) Send these items to the Florida Lottery in the green 
postage paid envelope also available to order via the 
Retailer Hotline from GTECH at menu option #1.

VERY IMPORTANT - Any tickets submitted for credit 
shall NOT be returned to the retailer.  Adjustment 
requests must be post-marked within 30 days of the 
adjustment transaction or they will be denied.

$1 MATCH 3 DOUBLER. These 
games, along with ESCAPE TO 
MARGARITAVILLE®, offer more 
than $120 million in prizes and will 
generate an estimated $38 million 
for Florida’s students and schools. 

Hudson Food Stores, Inc., operating under the Jiffy Foods logo and 
run by father and son team, James and Stoney Smith, has been 
a Lottery retailer since start up in 1988.  Sales for the 11-store, 
Chiefland-based chain have exceeded $40 million with transfers to 
education approaching $11 million. 

In addition to being long-time Florida Lottery retailers, Hudson 
Foods has had a stellar partnership record with the Lottery, 
participating in a number of promotional radio remotes held at their 
locations.  Hudson Foods also works with the Lottery to constantly 
increase sales and commissions by implementing “Ask for the Sale” 
promotions, Spin-to-Win promotions and in-store promotions that 
offer incentives with Lottery purchases.  

Ron Bennett, the Lottery’s Gainesville district manager, summed 
it up best when he said “Hudson Foods uses our best practice 
techniques to increase sales by making sure Scratch-Off inventory 
is ordered to rate-of-sale, dispensers are kept filled with our best 
selling games, and plan-o-grams are implemented and followed for 
each new game launch.”

Hudson Foods has been working with the Lottery to increase sales and transfers to education for more than 26 years, 
resulting in a partnership the Lottery appreciates and values.

Second Chance Drawin
Entry Periods

April 29  – May 19, 2014

June 10 – June 30, 2014

May 21, 2014

July 2, 2014

April 8 -  April 28, 2014

May 20 – June 9, 2014

April 30, 2014

June 11, 2014

Drawing DateDrawing Date



As a Florida Lottery retailer, it is your responsibility 
to properly train your employees on Florida Lottery 
rules for handling ticket validations or sales to 
customers.  You do not want to jeopardize your 
Lottery contract because an untrained employee 
violates the rules by refusing to pay a player, 
offering to buy a winning ticket at a discount or by 
fraudulently keeping a winning ticket.  

The Florida Lottery’s Division of Security 
periodically conducts spot inspections to 
ensure retailer compliance.  If you have 
any questions about training your 
employees on Florida Lottery rules, 
please feel free to contact the Florida 
Lottery’s Division of Security at (850) 
487-7730. Let’s work together to make 
sure everyone plays by the rules – It’s a 
WINNING combination! 

MESSAGE FROM THE SECRETARY
The Florida Lottery has had an exciting year, with record Scratch-Off sales 
through the third quarter. Thanks to you, our retail partners, the Florida Lottery is 
now ranked second among lotteries in the nation in sales. 

Coming into the last quarter of this fiscal year, we are on track to break yet 
another record. Scratch-Off sales are leading with a 15 percent increase over last 
year, while Terminal game sales are staying strong. This is proving to be a win-
win, as retailer commissions and revenue generated for education increase. 

And, we have no plans of slowing down anytime soon. This month, we launched 
the ESCAPE TO MARGARITAVILLE® game that includes a fun second chance 
promotion; and this summer, we will be introducing the new JACKPOT family of 
games and revamping MEGA MONEY™

Thank you for your continued dedication to selling Lottery products and generating 
additional funds for education. I look forward to finishing out this fiscal year with 
another impressive sales record and even larger contribution to education.

MESSAGE FROM FINANCE

The Florida Lottery is a state agency 
and therefore is appropriated funds 
by the Florida Legislature.  Each 
year, the Lottery submits a request 
to the Legislature to provide funding 
for specific needs that are critical to 
the mission of the Department. One 
of these critical needs is Retailer 
Incentives. For the current fiscal year, 
the Lottery received $2,325,000 in 
Retailer Incentives and has requested 
the same amount for next year.

Once the Lottery 
receives the authority 
to pay retailer 
incentives, an internal 
budget is established 
to determine which 
promotions will be 
offered. Potential 
recipients of these 
incentives are 
retailers who promote 
existing games and 
new products. During the course 
of the fiscal year, the payments are 
monitored to ensure the funds are 

Retailer Incentive Appropriation

MESSAGE FROM SECURITY
Retailer Compliance – “Play by the Rules”

While core brands are without question the draw that 
brings consumers into the store, consumer product 
companies also understand new products or even 
line extensions can help generate additional sales.  
For example, bottled water led to flavored water and 
then vitamin-infused water, all finding their niche with 
consumers and thus a place on the shelf.

The Florida Lottery also understands the need to 
blend core brands with “newness”.  Lottery brands 
like FLORIDA LOTTO®, MONOPOLY™, and GOLD 
RUSH are core products that have been consumer 
favorites for some time.  However, new Scratch-
Off products like GUY HARVEY®, $3 MILLION 
FLAMINGO FORTUNE, and SUPER MILLIONS also 
had an immediate impact at retail due to their name 
recognition and consumer appeal, not to mention 
the newly released Lucky Lotto Collect and Win 
Terminal game promotion and the $5 ESCAPE TO 
MARGARITAVILLE® Scratch-Off game.

Core brands are and always will be the backbone of 
any company’s product line and retailer’s assortment.  
However, smart businesses also understand the 
excitement a new product launch can bring to 
consumers and more importantly the additional sales 
that can come with it.  

One more thing - the best time to capture new 
product sales is on the front end of its launch.  
Promoting a new product early and often gives you 
the best chance of having a profitable launch.  Be 
sure to ask your Lottery Sales Representative for 
ideas on how you can maximize new Lottery product 
launches and your Lottery commissions.

Good Selling! 

Retailer incentives enable the 
Lottery to transfer more funds 
to education in Florida, which 
is a win for retailers, their 
customers and students! 

“

”

SALES CORNER
Best Practice Tips - Promoting New Products

used as intended and that Lottery’s 
annual budget is not exceeded.

Retailer incentives reward retailers 
for promoting Lottery games and 
products and encourage increased 
sales. Retailer incentives enable the 
Lottery to transfer more funds to 
education in Florida, which is a win 
for retailers, their customers and 
students! 


